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Key Features:
Tracks each brand’s rise to prominence and recent sales performance
Growth drivers ranging from NPD to A+P, e-commerce to use of social media
Regional analysis and a focus on key markets

Evaluates key success factors behind each brand
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Case Studies of the Brightest & B t Consumer Health Brands

This collection of in-depth case studies profiles the fastest-growing, most successful and innovative brands from across the
consumer health world. Detailed profiles dive into the success factors that set each brand apart, from marketing strategies to

NPD, and evaluate the key lessons to be learned.

Each profile covers the following areas:
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Brand Story Sales Geographic NPD & Marketing | E-commerce Prospects &

Performance Analysis Innovation Highlights Digital Opportunities
Strategy
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WOW! Brands profiled are:
CeraVe ¢ Dettol ¢ Dulcolax ® Garden of Life ¢ Lumify e Mucinex e Natrol ¢ Neurobion
Olly e Omni-Biotic ¢ Ritual ® Thorne ® Tums e Xyzal ¢ ZzzQuil
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WOW! Brands

Lumify | Digital Strategy

Social media and engaging website create “buzz” and build a user community

A global licence will be required if you wish to put this report on your company’s intranet. The report will s et dbuidusercommunity
be sent in PDF format to the purchaser via a secure link. If a print copy is required, please request this

The brand website is home to online tutorials, FAQs and professional recommendations from eye doctors.
upon purchase. All prices are quoted in British Pound Sterling. :

ience of Lumify explains what makes brimonidine unique, including how it “selectively targets
redness, which leads to a lower risk of the side effects associated with other redness relievers when used s directed”.
Another section showcases the “buzz” surrounding the brand (at launch), with links to positive articles in magas

and online, such as the brand’s inclusion in Popsugar’s “20 Hands-Down Hottest New Beauty Products of June”
Please tick as a ppropri ate. | would like to order: s ——
. . always carries Lumify in his make-up kit, allowing him to help his clients look their best.

Full report: List Price:
[] Global Licence GB£9,000 B 3
D S|te L|cence GB£7,000 Celebrity stylists and ction title All Over Social Media...” offers a gallery of users showing off their Lumify eyes

magazines can't stop m(mm.fychauengeor»Lum.fynrop hashtags on Instagram). Users are encouraged to sign up
talking about us. Lovers community, which gives access to tips, events and a chance to win exclusive gi

The hashtag #LumifyLovers is for influencers / celebrities (who generally received the brand free of
to submitimages of their eyes, with submissions featuring on the website and social media
D E LIVE RY D ETAI Ls EaLh month the spotlight is cast on a ‘Lumi nnhe Month’, profiling celebriti
from the make-up or entertainment indu

icholas Hall’s
self-care routine and what they love about Lumi X CHCREPORTS

Mr/Mrs/Ms/Dr/Other First Name

Olly | NPD & Innovation

Last Name Job Title

Immunity and anti-stress | sleep products were a key focus during the
Conid1 pandemic NP argeig these arcas in 202 ncuded aunchesof
unity + Electrolytes soluble powder sticks
T AP A A e T B G e e
Com pany Address and Olly Hello Happy Gummy Worms (vitamin D, saffron extract; for an
upbeat mood).

Other key launches here in 2021 were Muscle Recovery Sleep gummies
(melatonin, tart cherry, vitamin D; to support a healthy sleep cycle and
relieve sore muscles to help consumers wake up feeling refreshed) and Kids
Chillax gummies (magnesium, |-theanine, lemon balm; to calm kids’ minds &
bodies while helping them to maintain focus).

a P 2022 saw the launch of Fast Dissolves tablets, comprising Sleep (melatonin
Post/zip code Country

3mg, lemon balm extract 16mg), Extra Strength Sleep (melatonin 5mg,
lemon balm extract 16mg), Relaxing Sleep (melatonin 3mg, |-theanine 50mg)
and Immunity Sleep (melatonin 3mg, vitamin C 45mg) options, v

require no water or chewing for ease of use at nighttime.

Early 2023 saw launch of Plant Powered capsule sub-range, infused with
adaptogens to help “find your balance”, comprising: Chill(ashwagandha,
Tel rhodiola, Schisandh ealthy st esponse and an upbeat mood);
Focus (American ginseng, gotu kola & lemon balm, to support concentration
and mental clarity); Rest (valerian root, passionflower, chamornile; to
support relaxation and a good night’s sleep)
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PAYMENT DETAILS

I:l Please send me a secure link so | can pay by credit card CeraVe | E-commerce

I:l Please invoice my company quoting order number / reference:

Ve ha;amun online ret ence; local brand website 0 7 Orline Retallers Availavie
(material will be sent when full payment is received) e e e o e g e s :

VAT ID Number (EU only):

Use of diverse local e-commerce channels aids international presence

featuring on
ithm:
mptoms

Find your CeraVe Routine

Signed: Date: / /
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If you do not wish to receive future information from us, please tick as appropriate:
In China, CeraVe is sold via Tmall, where the brand has its own
q 9 > storefront (see above), while elsewhere in Asia it is sold via a range of
[ ] mail [_]Email : e 2 :

local e-commerce outlets (e.g. HKTVMall in Hong Kong) with direct

ctly from the mark links from brand page to online stores.

T,
d distribution through existing

For enquiries or orders please contact melissa.lee@NicholasHall.com -
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Nicholas Hall Group of Companies offers the world’s most complete
consumer healthcare marketing & business solutions

Dedicated to benchmarking consumer healthcare markets and providing business solutions, we are specialists
in consumer healthcare, with an international network of contacts, offering data & analysis, strategic advice
and competitive intelligence on a global, regional or local basis.
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The essential guide in today’s
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/ A report draiwing on "k E}Eﬂ%!,%iﬂnaﬂmﬁ Exploring the Current & Future Self-Care Market for Pain Relief

Nicholas Hall Europe Ltd, 35 Alexandra Street, Southend-on-Sea, SS1 1BW, UK
E: info@NicholasHall.com ¢ W: www.NicholasHall.com e T: +44(0)1702 220 200
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