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Approximately one-third of adults 
suffer some difficulty falling asleep 
or staying asleep through the night

Rise in sleeplessness is driven by 
lifestyle factors such as 

work-related anxiety and effects 
of long-distance air travel

Around the globe
incidences of sleep 

disorder are on the rise
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Most cases are intermittent 
or mild sleep disorders – 

well suited to self-medication

Sleep
Exploring Opportunities for Growth in Sleep Aids & Sedatives

Sleep is a sizeable well-established consumer health category 
worth over $2bn. While the market for sedatives & sleep aids 
has slowed down (from +7% growth in 14/13 to just +1% in 
17/16), it is attracting plenty of interest from consumers 
and marketers alike.

Adjacencies such as medical devices positioned to enhance 
sleep quality are bringing much-needed innovation, while macro 
factors like raised levels of stress, anxiety and sleeplessness in 
the population will ensure rising demand. In addition, a sizeable 
segment within analgesics (most notably in USA) comprising 
diphenhydramine-containing “PM” brands expanded rapidly 
before flattening out.

Opportunities to exploit pockets of dynamism exist within 
areas including herbals & naturals (non-medicated), 
anti-snoring devices, soluble powders, sprays and gummies. 

Strong regional trends in ingredient popularity exist, with Western European consumers generally favouring 
homeopathic and natural remedies, while those in C&E Europe have access to certain allopathic ingredients 
(like phenobarbital in Russia and Ukraine) restricted almost everywhere else. Melatonin is a key ingredient 
(alone and in combination), most notably in North America and selected European markets, but regulations 
vary widely from market to market. 

USA saw diphenhydramine’s popularity boom in the wake of ZzzQuil’s success, but such brands are well 
established elsewhere. The opportunities and prospects for individual markets vary dramatically, with 
forecasts ranging from virtually flat to dynamic growth over coming years.
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Insomnia treatments may seem obvious switch 
candidates: offering a solution to a widespread problem. 
Yet there has been next to no ingredient innovation 
for 40 years, and challenges such as side-effects and 
potential addiction are difficult to overcome. This report 
investigates the switch potential of leading Rx sleep aids.



Detailed sales data from our DB6 database to year-end 2017 includes category sizes 
and historical growth rates, with individual brand sales and marketer performances 
in all countries covered in this report, plus global totals

Analysis of key trends and developments in this essential Lifestyle category•
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Key features of the report

Charts segment the market by ingredient, show the proportion of sales 
generated by herbals & naturals, and compare growth rates

Successful and innovative brands are cherry-picked for individual case studies
that highlight developments, sales and success strategies

A section dedicated to Connected Health investigates the growing market for apps, 
sleep trackers and devices, and how marketers utilise these to engage consumers

Looking to the future, the report features forecast sales and exploration of the 
potential for sleep aids in each market
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All global licence purchases grant 
complimentary access to a webinar 
in which the Nicholas Hall team runs 
through the key findings from the report.
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USA
Strong regional trends in ingredient popularity exist, with Western European consumers generally favouring 
homeopathic and natural remedies, while those in C&E Europe have access to certain allopathic ingredients 
(like phenobarbital in Russia and Ukraine) restricted almost everywhere else. Melatonin is a key ingredient 
(alone and in combination), most notably in North America and selected European markets, but regulations 
vary widely from market to market. 

USA saw diphenhydramine’s popularity boom in the wake of ZzzQuil’s success, but such brands are well 
established elsewhere. The opportunities and prospects for individual markets vary dramatically, with 
forecasts ranging from virtually flat to dynamic growth over coming years.

This report investigates the competitive landscape in 12 key 
markets, establishing trends & developments, barriers to growth 
and emerging niches. It explores growth factors across all 
markets, such as how sleep-focused launches outside core sleep 
aids (including analgesics, multivitamins, even antacids) have 
impacted sales in the large US market. 

The report probes what form innovation is taking in individual 
markets and which strategies have proved most successful. 
Opportunities are assessed country by country, setting out likely 
routes to growth and forecasting how the market will look in 
5 & 10 years.



SLEEP

• 12 major markets from across the globe

• Explores growth factors across all markets

• In-depth look at the latest scientific studies

• Case studies of key brands

• Forecast sales for all categories and countries, plus a look to 
what the future holds

Please contact melissa.lee@NicholasHall.com for more information about 
this report or visit our website

 (nicholashall.com/report/sleep) where you can view or download the full 
Table of Contents and sample pages.
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Analysis of key trends and developments in this essential Lifestyle category

Key features of the report

Charts segment the market by ingredient, show the proportion of sales 
generated by herbals & naturals, and compare growth rates

Successful and innovative brands are cherry-picked for individual case studies
that highlight developments, sales and success strategies

A section dedicated to Connected Health investigates the growing market for apps, 
sleep trackers and devices, and how marketers utilise these to engage consumers

Looking to the future, the report features forecast sales and exploration of the 
potential for sleep aids in each market



Get in touch!
Discover the world of OTC with the Nicholas Hall Group of Companies. Our range of services covers everything from consultancy and competitive intelligence to events and executive 
recruitment. Whatever your needs are in consumer healthcare, we’d like to hear from you!  Contact Melissa at melissa.lee@NicholasHall.com

Nicholas Hall Group of Companies offers the world’s 
most complete consumer healthcare marketing & business solutions

Dedicated to benchmarking consumer healthcare markets and providing business solutions, we are specialists in consumer healthcare, 
with an international network of contacts, offering data & analysis, strategic advice and competitive intelligence on a global, regional or local basis.

Latest Nicholas Hall Reports:

Nicholas Hall Europe Ltd, 35 Alexandra Street, Southend-on-Sea, SS1 1BW, UK
E: info@NicholasHall.com • W: www.NicholasHall.com • T: +44(0)1702 220 200
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Latest trends & developments in 
remedies for nasal, skin and eye 
allergy symptoms and asthma
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PHARMACIES IN VIETNAM:
The Importance of OTC
Today and in the Future

A Pharmacist Survey in Vietnam
October 2017

Cough & Sore Throat
This report investigates the factors 
driving growth in the Cough & Sore 
Throat category, and those holding 
it back, considering what needs to 
change if higher growth is to be 
achieved, with detailed case studies 
of successful brand strategies.

June 2018

Herbals & Naturals
This report examines the biggest and 
most exciting Herbals & Naturals 
categories in 9 leading global markets, 
from probiotics and herbal cough 
remedies to natural laxatives, topical 
analgesics and supplements for heart 
health, immunity and memory.

September 2018

OTC YearBook 2018 
This unique reference book contains 
comprehensive market data through 
December 2017 from our DB6 
database. OTC YearBook brings you 
the essential facts, together with 
unique insight into the major issues 
facing OTC markets globally. 

April 2018

Allergy Relief
An in-depth exploration of the Allergy 
market, including Allergy remedies, 
Anti-itch derma, Eye allergy and Asthma 
remedies, plus a look at selected 
allergy-focused products from topical 
decongestants, probiotics 
and elsewhere.

March 2018

Pharmacies in Vietnam
A collaborative project undertaken by 
Nicholas Hall and DKSH detailing 
everything you need to know about the 
pharmacy landscape across Vietnam. 
The findings are based on secondary 
data sources and a primary market 
research study.

February 2018

COLD & FLU

Global Review of Systemic Cold & Flu Remedies, 
Topical Decongestants and Chest Rubs 
& Inhalants, plus Immunity-boosting supplements

Cold & Flu 
An in-depth exploration of the OTC Cold 
& Flu market, including Systemic cold 
& flu, Topical decongestants and Chest 
rubs & inhalants, plus VMS brands 
positioned for immunity.

August 2017

HEART HEALTH
Exploring the OTC options

Heart Health 
Our report on Heart Health takes an 
in-depth look into this category, giving 
insight into the latest trends. It explores 
self-care options including systemic 
cardiovasculars, fish oils & omega-3 
supplements, CoQ10, garlic and 
other supplements.

June 2017

Healthy Ageing 
With the population structure shifting 
to a new dynamic and the proportion of 
those aged over 50 steadily increasing, 
it's essential that OTC marketers cater 
to the specific health needs associated 
with older age. 

February 2017

HEALTHY 
AGEING

The Expanding OTC Market 
for 50+ Consumers

Upper GIs 
An exploration of the Upper 
Gastrointestinals market, including 
antacids, antiflatulents, antinauseants, 
digestive enzymes and liver & bile 
remedies, with coverage of 15 
major markets.

December 2017

Rx-to-OTC Switch
Shining the spotlight on the switch 
procedure itself, and the regulatory 
hoops that must be jumped through 
to turn an Rx product into a successful 
OTC brand, the report aims to equip 
readers with a greater understanding 
of the ins & outs of switch. 

December 2017

Global Analgesics
Systemic analgesics, Topical analgesics 
and Mouth & dental analgesics, plus 
supplements positioned for pain relief 
are analysed in this report, including 
coverage of 16 major markets globally, 
with topline sales, new developments, 
launches and A+P campaigns.

October 2017

ANALGESICS
The Evolving Self-Care 
Market for Pain Relief

Upper GIs
Investigating the 
  Self-Care Market for 
     Upper Gastrointestinals

Main features of the report

• An in-depth exploration of the Upper GIs market, including Antacids, 
Antiflatulents, Antinauseants, Digestive enzymes and Liver & bile remedies

• Landscaping 15 major markets from across the globe, with topline sales, brand 
performances, regulatory developments, launches and ad campaigns

• Mid-2017 sales from the newly-updated DB6, our dedicated OTC sales database 

• In-depth look at the latest scientific studies

• Case studies of key brands, highlighting success factors, 
sales, NPD and A+P activity

• Forecast sales for all categories and countries, 
plus a look to what the future holds

Cough & Sore Throat
Insights & Strategies 
for Cough & Sore 
Throat Remedies

Global OTC Dermatologicals 
Covering categories as diverse as acne 
remedies, antifungals, wound care, cold 
sore treatments, eczema, lip care and 
hair loss, this essential report covers 
OTC Derma across 15 major markets.

November 2016


