GASTROINTESTINALS & HEALTH
THROUGH DIGESTION

Gastrointestinals, Probiotics & the Evolving Market
for Health Through Digestion

KEY FEATURES OF THIS REPORT:

* An in-depth exploration of the Gls & Probiotics market globally, including Antacids, Laxatives,
Antidiarrhoeals, Liver & bile remedies, Digestive enzymes, Probiotics and more

* Coverage of 10 major markets from around the world, with topline sales, brand performances,
new developments, launches and promotional campaigns PLUS mini-profiles of additional markets

¢ \ery latest mid-year 2020 sales from DB6, our dedicated CHC sales database, plus historical
growth rates back to 2015

e Case studies of key brands — including Gaviscon, Pedialyte and Tums — highlighting strategies
and success factors, sales, NPD activity and consumer & HCP promotion
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N |Ch O I as H d l I S e Forecast sales to 2020 & 2021 for all categories and countries, plus longer-term predictions

CHC REPORTS to 2024 & 2029




Key questions investigated in this report

How do markets differ Which marketers and

in terms of growth brands are performing
drivers, regulations and E best and what can be
competitive landscape? learned from their success?

How have sales been What are the latest
affected by the findings related to
Covid-19 pandemic? Health Through Digestion?

What are the best

examples of recent NPD /\/ Do gaps in the market

best placed to seize

and which developments .
' future opportunities?

will help expand the '
market in future?

I still exist and who is

Categories covered in this report

Antacids e Antiflatulents e Laxatives ® Antidiarrhoeals ® Antinauseants e Digestive enzymes
Liver & bile remedies ¢ Antispasmodics & IBS remedies

Traditional digestive remediest e Other Glst e Probiotics
tselected markets only
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Gastrointestinals & Health Through Digestion

Executive Summary — Global overview

+ Growth in Gls & probiotics market added Net contribution of categories to global Gls & probiotics growth mid-2020
$760mn in net additional sales in year to MSP, $mn)

mid-2020, over half added by probiotics Antacids Antidiarrhoeals  Other

and antacids, with laxatives and (+$167mn) (+5104mn)  (+$57mn)

Global Gls & probiotics sales b Probiotics Laxatives Liver & bile rems
pharmacy / nn:—pharmacy chan:el (+5243mn) (+$114mn) (+$74mn)
2019 (MSP, Smn)
Gls & probiotics brands generate vast majority of sales via pharmacy (75%),

Non-pharmacy the primary channel in most markets worldwide; the notable exception is
largest market USA, where mass market is most significant channel
A decent proportion of common Gl ingredients are restricted to pharmacy-only
sale (or pharmacist-only where this class exists) in markets worldwide but
Pharmacy particularly in Europe

Antacids Antinauseants Traditional digestive remedies
L ]

Antiflatulents Digestive enzymes Other Gls

Liver & bile remedies Probiotics.

Antidiarrhoeals - Antispasmodics & IBS remedies - D E LIVE RY D ETAI Ls

Kegastins
- CHC REPORTS

+ Pankreatin 40,000 version spelled differently Germany leading digestive enzymes mid-2020 (VISF, $mn)
to distinguish from other options, website
calls it “Pankreatan with an i: Pankreatin Brand mid 2020 | ™42/ .
40,000 Nordmark” T eeon 5 s o m
reon (Viatris) .8 + -
* Leading lactase-based 2| Pangrol (Berlin-Chemie / Menarini) 168)  +13% +5% Co m pa ny Ad d ress
brands, Lactrase and 3| Pankreatan (Nordmark) 82| +74%|  +68%
Lactostop both hit 4| P Abbvi 7.4 27% 3%
hard by increasing anzytrat (Abbuie) - - he
availability of lactose-free foods S| Lactrase (Pro Natura) 36 9% 8%
6| Daosin (Stada) 24 +9% +4%
| Pankreatin ikro Ratiopharm Y
Produkte el Teva
8| Nortase (Repha) 12]  +10% +14%
9| Enzym-Lefax (Bayer) 12 11% 1% / .
A T Post/zip code Country
+ Daosin (amine oxidase) for histamine -
grew well; Stada also fields Fructosin (xylose 11| Ozym (Trommsdorff/ 12 O%|  11%
isomerase) for fructose intolerance, launched 12| Lactostop (Hiibner / D 1.0 -16% -24%
October 2018, with digestive enzyme portfolio Others 57 3% ER

Tel Fax

united under website alles-essen.de (Eat Everything)

+ Also for fructose intolerance, Fructaid (launched in 2016) is backed by A+P and website

aimed at raising awareness (with stat that 30% of Germans suffer from the condition), _—35 ° (?‘\
while Aixswiss launched Fructoflor in October 2019 gl Sl
g q
« Gluteostop (Chrisana / Ineo) for gluten intolerance launched in June 2018, claiming to 5 Emai |
help break down gluten in food more easily (when accompanied by low gluten diet) ° Q@E%L%SR THsall's

PAYMENT DETAILS

Russia — Antispasmodics & IBS remedies I:l Please send me a secure link so | can pay by credit card

Russia antispasmodics & IBS remedies sales . . . .
mid-2019 & mid-2020 (MSP, Smn) Topline trends: Antispasmodics & IBS remedies D Please Invoice my company qUOtl ng order number / refe rence:
* Category posted solid value growth, although much of
ke = e onary (material will be sent when full payment is received)
1206% « Majority of brands are positioned for women, either for
+7.6% 1BS symptoms or menstrual cramps
+ No-Spa is the clear category leader, thanks to established VAT ID Number ( EU on |y) .
heritage intai by frequent consumer promotion);
016 2017 | 2018 mid2019 2015  midz020 however, brand sales have been hit by generic
. drotaverine competition in recent years
+ Drotaverine-formulated No-Spaleads the category;

brand is available as core (40mg) and high-strength
Forte version (80mg), with the latter reportedly
cannibalising the former in 2019-20

Signed: Date: DD / MM / YYYY

« Both were seen in TV ads stressing their gentle action
to relieve spasms, while No-Spa Forte was focus of
aseries of TV and online ads in 2020, claiming it
relieves abdominal pain caused by a range of factors,
e.g. eating fast food, stress

If you do not wish to receive future information from us, please tick as appropriate:

* In January 2018 No-Spa packaging was revamped,

y " TV ads for No-Spa Forte show a woman looking at her laptop and something . .
while the marketer offered a free Garnier facemask tressful giving her abdominal pain Ma || Ema ||

(L'Oréal) with the purchase of core No-Spa in April 2018
* Meanwhile, No-Spa Forte was extended in early 2019 with a 10-count pack, joining the 24-count size

tha had b widlyunavlbl, bt as s reture o shelves R For enquiries or orders please contact Melissa.Lee@NicholasHall.com
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