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Key features of the report
This all-new report from Nicholas Hall dives into the 
world of e-Commerce and Digital Marketing, profiling key 
players and brands, assessing strategies, developments 
and regulations, and looking to the future.
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Digital Marketing is now considered by many Consumer 
Healthcare players to be the most important way to engage 
with consumers and healthcare professionals. As a means of 
influencing brand choice, digital marketing is rapidly usurping 
more traditional media such as TV and print, with a rise in 
the use of social media platforms, blogging, online video 
content, etc. The importance of social media in influencing 
consumer purchases and the wealth of knowledge available 
to consumers online to make increasingly informed choices 
(including ease of price comparison) are evolving the way 
consumers purchase and interact with brands.

e-Commerce is currently the most dynamic channel in the 
CHC industry, accounting for 9% of all CHC sales globally, a 
share expected to rise to 16% in the next ten years. Already 
hugely important in the major markets of China, USA, Japan 
and Germany, online healthcare sales are expanding rapidly 
in all markets where permitted. Rapid e-Commerce expansion 
is fuelled by online discounting, the emergence of high-speed 
mobile data, and increasingly secure and speedy payment 
methods, all of which are leading consumers to embrace
the convenience of purchasing healthcare products online.
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Key questions answered
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• How large is the current online market for consumer health brands, how fast is it growing and which markets and brands are driving growth? 
How big can it become in the next decade?

• Which CH brands are employing effective digital marketing strategies, and what can be learned from the best examples?

• Are the leading CHC marketers investing in e-Commerce? Do they have online platforms for their brands?

• How are the major online retailers like Amazon, Tmall and Flipkart affecting the healthcare market?

• How important is social media? What role do consumer influencers play?

• What is the regulatory framework and how does it differ from market to market? What can be sold and who can sell online?

• How does e-Pharmacy fit into the picture and what are the opportunities & challenges?

North America 32%
(+10%; CAGR +10%)

Latin America 1%
(+9%; CAGR +10%)

Rest of Word 3%
(+18%; CAGR +20%)Western Europe 16%

 (+16%; CAGR +14%)

     C&E Europe 1%
 (+22%; CAGR +29%)

Asia-Pacific 47%
(+25%; CAGR +35%)
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Rest of Word 3%
(+18%; CAGR +20%)

Asia-Pacific 47%
(+25%; CAGR +35%)

• Assessing strategies, developments and regulations in the world of
  e-Commerce and Digital Marketing

• Profiling key players and brands

• Plus a look to what the future holds
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Get in touch!
Discover the world of CHC with the Nicholas Hall Group of Companies. Our range of services covers everything from consultancy and competitive intelligence to events and executive 
recruitment. Whatever your needs are in consumer healthcare, we’d like to hear from you!  Contact Melissa at melissa.lee@NicholasHall.com

Nicholas Hall Group of Companies offers the world’s 
most complete consumer healthcare marketing & business solutions

Dedicated to benchmarking consumer healthcare markets and providing business solutions, we are specialists in consumer healthcare, 
with an international network of contacts, offering data & analysis, strategic advice and competitive intelligence on a global, regional or local basis.

Latest Nicholas Hall Reports:

Nicholas Hall Europe Ltd, 35 Alexandra Street, Southend-on-Sea, SS1 1BW, UK
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Access key insights and essential knowledge 
of the most important launches and 
emerging segments in the Dermatologicals 
market. Categories covered include 
Acne, Anti-ageing, Antifungals, Cold sore 
treatments, Cosmeceuticals, FIC and more.

December 2018

Dermatologicals Sleep

This report investigates the competitive 
landscape in 12 key markets, establishing 
trends & developments, barriers to growth 
and emerging niches. Charts segment the 
market by ingredient and show proportion of 
sales generated by herbals & naturals.

October 2018

Rx-to-OTC Switch

Shining the spotlight on the switch 
procedure itself, and the regulatory hoops 
that must be jumped through to turn an Rx 
product into a successful CHC brand, the 
report aims to equip readers with a greater 
understanding of the ins & outs of switch. 

December 2017

 Allergy Relief

New Paradigms 2019VMS

An in-depth exploration of the Allergy 
market, including Allergy remedies, Anti-itch 
derma, Eye allergy and Asthma remedies, 
plus a look at selected allergy-focused 
products from topical decongestants, 
probiotics and elsewhere.

March 2018

Focusing on major issues surrounding 
the CHC Market, including Innovation, 
Distribution, Digital Engagement, 
Competition and much more, this is an 
essential read for all players striving to 
compete in this evolving marketplace.

August 2019

Access key insights and essential 
knowledge of strategies, launches, 
emerging segments and new opportunities 
in the VMS market with the latest essential 
title from Nicholas Hall’s Reports.

September 2019

Upper GIs

An exploration of the Upper 
Gastrointestinals market, including 
antacids, antiflatulents, antinauseants, 
digestive enzymes and liver & bile 
remedies, with coverage of 15 major 
markets.

December 2017

Two reports from a collaborative project 
undertaken by Nicholas Hall and DKSH 
detailing everything you need to know
about the pharmacy landscapes of 
Vietnam and Myanmar.

February 2018

Pharmacies in Vietnam
Pharmacies in Myanmar

Featuring expert analysis and incorporating 
full year-end 2018 data from the only 
dedicated worldwide CHC database, 
Nicholas Hall’s unique and invaluable DB6 
Global CHC Database.

April 2019

An in-depth exploration of the Lower 
GIs market, including Laxatives, 
Antidiarrhoeals, Antispasmodics & IBS 
remedies and Probiotics. Landscaping 
major markets, with topline sales, brand 
performances, launches and ad campaigns.

March 2019

Lower GIsOTC YearBook 2019

This report investigates the factors 
driving growth in the Cough & Sore Throat 
category, and those holding it back, 
considering what needs to change if higher 
growth is to be achieved, with detailed 
case studies of successful brand strategies.

June 2018

Cough & Sore Throat

Cough & Sore Throat
Insights & Strategies 
for Cough & Sore 
Throat Remedies

PHARMACIES IN VIETNAM:
The Importance of OTC
Today and in the Future

A Pharmacist Survey in Vietnam
October 2017

Sleep
Exploring Opportunities for Growth 
in Sleep Aids & Sedatives

   Herbals & Naturals

This report examines the biggest and most 
exciting Herbals & Naturals categories in 9 
leading global markets, from probiotics and 
herbal cough remedies to natural laxatives, 
topical analgesics and supplements for 
heart health, immunity and memory. 

September 2018




