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For a general discussion about how our team
can support your specific business needs, or to ==
find out more about our services, contact: g

3%« nina.monk@NicholasHall.com
e~ +44(0) 1702 220 200
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Market Analysis with CIMA

Our customised reports are tailored specifically
to your requirements and brief. We use our
extensive market knowledge and the latest
industry updates to provide analysis that is both
current and insightful.

Whether you are interested in the probiotics
landscape in the US, the regulatory situation in
the EU or a global view of the latest trends in
naturals, we can provide broad analysis and work
with you to spot emerging opportunities and
potential for future growth.

Market landscaping
Key market trends
Up-to-date data
Government policies & regulations
Distribution trends
Recent product development
Price analysis
Market strategies
Case studies (success
& failure factors)
Market forecasts & growth
opportunities

A unique focus on
Competitive Intelligence

Competitive Intelligence is vital to better
understand competitors’ strengths and
weaknesses. The team monitors competitive
portfolios, new product development,
advertising strategies, while keeping a close
watch on emerging trends — all in an effort to
assist in the identification of future opportunities
and ultimately enhance your own
strategic decision-making.

Benchmarking
Geographical reach
Advertising & promotion
Strategic direction
Innovation & NPD
SWOT

Over 40 Years
of Experience

Our capabilities, drawing on 40+ years of
experience in the consumer healthcare
industry, allow us to make robust conclusions
and provide a comprehensive view of the
competitive landscape and its implications
for you.This enables us to provide your
in-house teams with broad and objective
insight across the consumer
healthcare industry.

Bespoke reports
Key news from select
categories / companies
| geographies
Trend analysis
Implications for your company
Monthly or quarterly

Sent directly to inbox

(available as a
standalone product)
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Actionable
Intelligence from our
reports can be used

to identify future
opportunities & help
you make informed
business decisions
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CELEBRATING
40 YEARS OF
CONSUMER

HEALTHCARE

1978 -2018

Tailored
A bespoke approach is
agreed from day one
so that our team can
focus their research
on the most relevant
categories, geographies
and marketers

Benefits of CIMA Services

&

All-round
approach
Information sourced
from up-to-date
research, extensive
in-house resources
& local Network
Partners™

Data-driven
Analysis supported by
robust, reliable data
from Nicholas Hall’s
unique OTC sales
database, DB6

Real-time
Latest news and
consumer & industry
trends drawn from
continuous monitoring
of the market

Objective
Intelligence gathering
& analysis without bias,
providing an accurate
view of the competitive
landscape and helping
clients to reach
informed strategic
decisions

About us

Founded in 1978, Nicholas Hall Group of Companies is an international specialist in OTC consumer healthcare and associated
industries. No other company has such a wide network of contacts or is able to provide data and analysis, competitive

intelligence and strategic advice on a truly global basis. This makes our products and services essential tools and resources
for local, regional and multinational companies.
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Germany: OTC market

Europe’s largest market posts solid growth
Germany OTC market 2012-16 (€mn MSP)"
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If you wish to discuss more about
how we can help you, please get in

touch with Nina.
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Germanv Key facts
* #10TC market in Europe

Sales of €4.7bn; represents 16% of regic
Value growth below regional average 21
V5 4.3% for Europe (2.7% for W Europe)

Value CAGR outperforming volume gro (X{ Global | Global Overview - Forecasts

increases and/or move to premium prou
* Category consistently posting strong growth
Growth decelerating in developed markets such as USA & W Europe
. but rising in China owing to increased consumer awareness
Global market expected to continue to grow, but slowdown forecast as major markets mature
%

GDP growth 2016: 1.7%

Population: 82.6mn
Annual OTC per capita spend: €57.10
Has increased from €52.30 in 2012

Distribution: Topline OTC (value): pharmacy 80%, non-pharmacy 20% Probiotics Market (value sales, US$bn)
Registered OTCs restricted to pharmacies, ll independent - max

outlets in single (pharmacist) ownership, although collectives growing

8%

Pharmacy influence very high (monopoly for registered medicines,
with pharmacist able to exert strong influence on purchase decision)

Online sale of OTCs permitted officially from 2004

Mass market generally focused on supplements, basic derma, low-
efficacy herbals (e.g. throat drops), devices / diagnostics

2014 2006 2017 2022

$53bn
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